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Belize Travel and Tourism Statistics Digest is an annual compilation of statistics on the Tourism Industry in Belize.  The Belize 

Tourism Board (BTB) wishes to thank the following organizations for providing us annually with the data which makes this 

Foreword

➢ Institute of Archaeology (IoA)
➢ Belize Audubon Society (BAS)
➢ Central Bank of Belize (CBB)
➢ Department of Immigration & Nationality (DINS)
➢ Hol Chan Marine Reserve (HCMR)
➢ National Institute of Culture & History (NICH)
➢ Statistical Institute of Belize (SIB)
➢ Social Security Board (SSB)

This publication includes overnight visitor arrival figures and cruise passenger arrivals for Belize and the Caribbean.  This pub-
lication also includes tourist arrival and day-tripper data for the Central American region.  A detailed market breakdown of 
visitors to Belize is also featured.  The performance of the hotel sector can be found in Section 2.  Section 3 is devoted to visits 
to selected sites countrywide. Section 4 illustrates the results of the visitor survey conducted at the three main ports of entry.  

All recommendations, comments, and inquiries regarding the contents of this publication should be   forwarded to:  
            

Belize Tourism Board                                                                              
P.O. Box 325                                                                                                                                                              
64 Regent & South Streets   , Belize City
Phone: + 501.227.2420
Fax: +501.227.2423
Web: TravelBelize.org 
Email: btbb@btl.net

➢ Caribbean Tourism Organization (CTO)
➢ United Nations World Tourism Organization (UNWTO)
➢ Sistema de Integración Centroamericana (SICA)
➢ United States Bureau of Labour Statistics
➢ Statistics Canada
➢ Eurostat
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IRTS 2008, para 2.4: What is “travel”?  
Travel refers to the activity of travel-

ers. A traveler is someone who moves 
between different geographic loca-
tions for any purpose and duration. 

IRTS 2008, para 2.9: Who is a visitor? A 
visitor is a traveler taking a trip to a 

main destination outside his/her usual 
environment for less than a year, for 
any main purpose (business/leisure/
personal purpose) other than to be em-
ployed by a resident entity in the coun-
try or place visited. These trips taken 
by visitors qualify as trips. Tourism re-
fers to the activity of visitors.

IRTS 2008, para 2.12: Tourism is there-
fore a subset of travel, and visitors 

are a subset of travelers. These dis-
tinctions are crucial for the compila-
tion of data on flows of travelers and 
visitors and for the credibility of tour-
ism statistics.

IRTS 2008 para 2.7: A trip refers to the 
travel by a person from the time of 

departure from his usual residence un-
til they return: it thus refers to a round 

trip. A trip is made up of visits to dif-
ferent places. 

IRTS 2008 para 2.8: An inbound trip 
will correspond to the travel between 

arriving in a country and leaving. A do-
mestic trip or an outbound trip will cor-
respond to the travel between leaving 
the place of residence and returning: a 
domestic trip has a main destination in 
the country of residence of the trave-
ler, while an outbound trip has a main 
destination outside this country.

IRTS 2008, para 2.21: The usual envi-
ronment of an individual, a key con-

cept in tourism, is defined as the geo-
graphical area (though not necessarily 
a contiguous one) within which an in-
dividual conducts his/her regular life 
routines. Criteria to determine usual 
environment:IRTS 2008 (para 2.21-
2.28): Frequency of the trip (regular is 
excluded; daily shopping, school) Dura-
tion of the trip (one year or longer is ex-
cluded) The crossing of administrative 
or national borders (i.e. municipality) 
Distance from the place of usual resi-
dence (i.e. outside municipality). 

Excursionist (or same-day visitor): A 
visitor (domestic, inbound or out-

bound) is classified as a same-day visi-
tor (or excursionist) if his/her trip does 
not include an overnight stay 

Tourist (or overnight visitor): A visi-
tor (domestic, inbound or outbound) 

is classified as a tourist (or overnight 
visitor), if his/her trip includes an 
overnight stay.

Business visitor: A business visitor is 
a visitor whose main purpose for a 

tourism trip corresponds to the busi-
ness and professional category

VFRs: Visits to friends and relatives 
(VFR) are so-called social visits. 

They are usually undertaken for re-
laxation, and they are often seen as a 
sub-category of leisure, recreation and 
holidays. 

The UNWTO’s definition refers to the 
motive of the visit, and not to the 

mode of accommodation. In the clas-
sification by purpose they constitute a 
sub-category of leisure trips.

Important Definitions

Tourism has developed into one of Belize’s main industries and the country’s number 
one foreign exchange earner. Tourism statistics allows the tourism board, tourism 
stakeholders and other industry partners to get a general idea of the level of per-
formance of the sector from one year to the other. An important aspect of tourism 
statistics includes understanding some of the definitions used in reporting on the 
development of the industry. 
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Tourism Sector

Section 1 
REPORTS ON BELIZE’S 

OVERNIGHT



The tourism industry in Belize was built through the development of the overnight sector. Over the past five years, Belize’s over-
night tourism sector has seen consistent growth, particularly very strong performances in 2012, 2013 and 2014. 2014 ended as one 
of the most positive years for overnight tourism in Belize in the past ten years. In fact, only 2012 was a more successful year than 
2014 in terms of monthly increases in arrivals. In 2012 there were no monthly decreases in overnight tourism, and in 2014, there was 
only one month, which had a decrease.
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In 2014 there was a 9.2% increase overall for tourist arrivals to Belize, a figure slightly higher than what had been 
initially projected. 

The annual total of 321,220 overnight visitors marks the first time that Belize has welcomed more than 300,000 over-
night tourist visitors in one calendar year.
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TOURISM IN BELIZE | IT’S SEASONALITY

In Belize, the “season” refers to the 

time period between respective 

months and is not completely related 

to climate. The “winter”’ season oc-

curs from January to April, and the 

remainder of the year is the summer 

season. The “winter” season corre-

sponds heavily with the tourism high 

season, which is from around mid-

November to April of the following 

year. Overnight tourist visitors can be 

classified into major categories ac-

cording to their main purpose of vis-

it in the country. In 2014 there were 

increases in regular tourist visitors, 

Business and Official visitors, as well 

as those coming to visit friends and 

relatives (VFRs). The regular tourist 

visitor category can be further broken 

down into numerous other classifica-

tions, including health, religion, vol-

unteer, and vacation, among others.
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Largest Point of Entry into the Country

The second largest port of entry in terms of tourist visitor traffic is the Belize Northern border station.  Many tourists from 
Europe come through this port while visiting Guatemala and Belize.  They would use it as an exit or an entry point de-
pending on which of the countries they choose to visit first.  This port is also frequently visited by Belizeans who choose to 
visit Mexico on leisure or business. The Western border is the third largest port of entry for tourist visitor inflows to Belize.
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The United States, Canada and Europe remain Belize’s major market countries. In 2014, 62.4% of 
overnight tourist visitors were Americans, 10.9% were Europeans and 9.1% were Canadians.
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Pattern of USA visitors

Most tourist visitors to Belize come from the United 

States. Over the years, the arrival pattern of US visi-

tors has remained relatively the same, with peaks in arriv-

als in the month of March which coincides with spring trav-

el in the US. The month of September is the weakest month 

in terms of arrivals for American visitors. The period from 

August through late October coincides with the period of       

inclement weather in the Caribbean, which could inter-

rupt travel plans. This could be a major factor for decreases 

seen in U.S. arrivals to Belize around this time. Since visitors 

from the United States account for the majority of over-

night tourist visitors, the pattern of visitors from the US 

strongly influences the pattern of total overnight visitors 

to Belize annually.
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Europe is Belize’s Second Largest Tourism Market

Europe is Belize’s second largest 
tourism market. Most of the Eu-

ropean visitors to Belize come from 
the United Kingdom, Germany and 
France. European visitors to Belize 
have increased steadily over the past 
three years. Presently there are a 
few connecting flights from Europe 
to Belize through the United States, 
Mexico and El Salvador. Many Eu-
ropean visitors who come to Belize 
enter via the land borders, as they 
visit Mexico and neighboring Central 
American countries as well in one trip.

In 2014, there was an increase in Eu-
ropean tourist visitors to Belize in 

each month except for October. There 
was a 20.9% increase in European 
visitors to Belize 2014, which repre-
sents an increase of over 6,700 visi-
tors compared to the figure in 2013.

Canada is the third largest market 
for tourist visitors to Belize. There 

was a 1.2% decrease in Canadian visi-
tors to Belize in 2014, with the vast 
majority of monthly decreases oc-
curring in the second half of the year.  
There were increases in annual Cana-
dian visitors to Belize in each of the 
previous four years leading up to 2014.
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Over the past three years, there have been increases in 

overnight visitors from Latin America to Belize.  When 

taken in combination, the annual number of visitors from 

Latin America actually exceeds the number of visitors from 

Canada. However, the Latin American market is comprised 

of countries from different continents; and as such, visitors 

from Latin America are not considered a separate and dis-

tinct market unto itself. They are only treated as such for 

the sake of reporting purposes.

Latin America & Belize
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Maya Island Air and Tropic Air are two local air carriers that offer flights from the international airport to various tourism destina-
tions across the country. These local carriers also bring visitors from Mexico, Honduras and Guatemala as well. There are also a few 
charters and private flights that come into Belize every year.

The vast majority (74.5%) of tourist visitor traffic comes through the PGIA. International carriers into Belize include US Airways 
from Charlotte, North Carolina (USA); American Airlines from Dallas Texas and Miami, Florida; United Airlines from Houston, 
Texas; and Avianca (Taca) which remains constant from San Salvador, El Salvador, and also from Houston. Delta Airlines arrives 
from Atlanta Georgia, and Aero Caribbean brings in a few visitors monthly from Havana, Cuba.

The vast majority (74.5%) of tourist visitor traffic comes through the Philip Goldson International Airport (PGIA). International car-
riers into Belize include US Airways from Charlotte, North Carolina (USA); American Airlines from Dallas Texas and Miami, Florida; 
United Airlines from Houston, Texas; and Avianca (Taca) which remains constant from San Salvador, El Salvador, and also from 
Houston. Delta Airlines arrives from Atlanta Georgia, and Aero Caribbean brings in a few visitors monthly from Havana, Cuba.

Tourism Application
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Section 2 
REPORTS FROM THE CTO’S
MANAGEMENT INFORMATION
SYSTEM FOR 
Tourism Application



The Management Information System for Tourism (MIST) 

The Management Information System for Tourism (MIST) is a 

desktop application software for the data entry of Embar-

kation/Disembarkation (E/D) Cards and a reporting appli-

cation for the production of management reports. The sys-

tem was developed by the Caribbean Tourism Organization 

(CTO) and was developed around the “CTO Standard E/D 

card”. The MIST however, can accommodate all fields from 

a CARICOM card.

CTO MIST (Data Entry Application) The Data Entry system 

has been developed using a 3 tiered architecture. This 

means the system has been split into three levels:

•  the Front End/user interface,

•  the Middle Tier/Business Objects and rules devel

    oped in Microsoft Visual FoxPro 9.0 SP1

•  the Back End/ Database developed in Microsoft SQL    

     Server 2005.

CTO MIST (Reporting Application) The Reporting Application 

utilizes SQL Server Reporting Services along with the Re-

port Builder and

Analysis Services for providing “Cube Analysis” of the data.
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Embarkation| Disembarkation

The Embarkation/Disembarkation (ED) cards capture ba-

sic visitor information from Belize’s visitors as they pass 

through the numerous ports of entry. The Belize Tourism 

Board’s Marketing Intelligence Department gathers the E/D 

cards only for visitors who come through the Philip Goldson 

International airport. Some of the key visitor information 

from the Immigration Department’s E/D card is then input-

ted into the MIST’s Data Entry database. The information is 

then manually transferred to the MIST’s

Reporting database from which both standard and ad-hoc 

reports can be generated. A few examples of these ad-hoc 

reports that can be generated from the MIST’s Reporting 

database can be seen below.
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Tourist visitors from the United States make up more than 

76% of arrivals through the International airport. Most 

US visitors come from California and Texas; the West and 

Southwestern regions of the United States respectively.

On the East coast, New York is the primary state of ori-

gin for visitors to Belize, as is Florida in the southeast. All 

of these regions contain Belizean communities that have 

been established there over the years.

Tourist visitor arrivals through the airport continues to 

grow with the United States maintaining its lead as Be-

lize’s primary market country.

USA Visitors
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Over 57% of Canadian visitors to Belize in 2014 came from 

the province of Alberta. Over 18% came from Ontario 

while over 12% came from British Columbia. The remain-

ing number of Canadian visitors came from other prov-

inces in much smaller numbers.

The vast majority of European visitors come to Belize 

from the United Kingdom. On a whole, the number of Eu-

ropean visitors who come to Belize by air is significantly 

lower than those who come to the country from Canada 

by air. European visitors to Belize through the airport has 

increased each year over the past four years.

European  Visitors
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Most tourist visitors through the airport in 2014 were between the ages of 45 and 54. This coincides with the historical trend. 
The only deviation occurred in 2013 when the highest age demographic who came to Belize were those persons between ages 
25-34. 
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Tourist Air  

The vast majority of leisure visitors who came to 
Belize by air, stayed in a resort or a hotel.  Self-
catering units and guesthouses were also popu-
lar accommodation types among leisure visitors.

Most Business travelers stayed in ho-
tels, while those who came to vis-
it friends or relatives stayed in hotels.

The two largest carriers of stay over visi-
tors to Belize were American Airlines and 
United Airlines. These two airlines each ac-
counted for over 30% of visitors to the country. 

The third largest carrier of stay over visitors to Be-
lize was Delta Airlines, which accounted for over 
18% of stay over visitors to Belize.  The vast majority 
of visitors to Belize by air were stay over visitors.  
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(VEMS) Survey Statistics
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Section 3
VISITOR EXPEDITURE,
MOTIVATION & SATISFACTION

(VEMS) Survey Statistics
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This survey of the overnight market is conducted for one 

week in each month of the year.  The objectives are to:

1. Better understand visitors’ spending patterns;

2. Ascertain the average length of stay for tourists;

3. Get a better understanding of the reasons why people 

visit Belize; and 

4. Obtain a profile of our visitors.

The 2014 VEMS was contracted out to the Statistical Insti-

tute of Belize on behalf of the Belize Tourism Board and the 

Central Bank of Belize.  Interviewers were stationed at the 

three main ports of entry:  the Philip Goldson International 

Airport, the Santa Elena Border Station (with Mexico) and 

the Belize Western (Benque) Border Station (with Guatema-

la).  Visitors through these three main ports accounted for 

over 96% of all overnight tourist visitor arrivals to Belize 

in 2014.

Unless assistance was requested, the questionnaire was 

self-administered and returned to interviewers.  Adminis-

tering the survey has proven challenging, particularly at 

the border stations with Guatemala and Mexico.  This is due 

to the limited time tourists had at the borders before they 

actually leave the country.  At the airport however, the sur-

vey was executed in the comfort of the departure lounge, 

where respondents generally had at least 30 minutes be-

fore their flight departed. Consequently, there has been 

much greater success at this port.

There are two different versions of the VEMS questionnaire.   

The first version contains more questions related to visits 

to attractions as well as a section on visitor satisfaction 

rating. The other version of the VEMS questionnaire ad-

dresses more issues related to expenditure and multiple en-

try visits. This is a shorter form.   Some of the key findings 

from the VEMS, such as the average daily expenditure and 

the average visitor length of stay, are used in the calcula-

tion of the annual overnight tourist expenditure figure.

Visitor Experience, Motivation & Satisfaction Survey
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85% of the visitor surveys collected in 2014 were collected 

from the international airport. It is easier to disseminate 

the visitor surveys at the airport because visitors spend 

time in the waiting area and are available for interviews.

The dynamic at the land borders is quite different, as visi-

tors don’t often have time to fill out the survey when they 

are passing through the border. The bulk of the visitor sur-

veys were collected during the first quarter of the year, 

which coincides with the tourism high season. The most 

surveys were collected in February 2014, and the few-

est surveys were collected in the month of September (the 

weakest month of tourism’s low season). Over 71% of per-

sons interviewed came from the United States, 11% came 

from Europe and 9.7% of visitors came from Canada.  

These have historically been the strongest markets for 

tourist arrivals to Belize, and this distribution is in strong 

alignment with the nationality breakdown revealed in the 

monthly visitor arrival report.

Satisfaction Survey
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The average visitor length of stay is an important statistic 

in calculating the annual tourism expenditure. In 2014 the 

overall visitor length of stay decreased by 0.67 nights. The 

reason for this decrease has yet to be determined, however 

the impact cannot be understated.  Canadian visitors had 

the longest average visitor length of stay at a little over 

8 nights.  The average visitor length of stay for the United 

States was slightly greater than the average at 6.89 nights. 

The average length of stay for persons visiting friends and 

relatives was the longest of all category brackets, at 8.33 

nights. 

Most survey respondents were between the ages of 26 and 

34 at 33.4%. The number of respondents between the ages of 

35-44 and 45-54 were each at a little over 17%. Historically, 

the tourist visitors to Belize have been between the ages 

of 34 and 54, as this is the age range of the working class 

who tend to travel abroad on vacation. Tourist visitors who 

are from Belize’s major market regions of the United States, 

Canada and Europe, mostly travel to the country as cou-

ples. The second most common travel group among persons 

from the major market countries is those who travel with 

friends. This coincides with the results that most visitors to 

Belize come for the purpose of leisure. Those visitors from 

the Caribbean and Central America usually come to Belize 

alone or with a group of friends.

Average Visitor Length of Stay
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Hotels and resorts con-
tinue to be the preferred 
accommodation type of 
choice by tourist visi-
tors surveyed. Over 70% 
of all tourists claimed 
that they stayed in a ho-
tel or a resort while in 
Belize, followed by 18.2% 
who claimed to have 
stayed in a guest-house.

In 2014 just as in previ-
ous years, most tour-
ists reported that they 
stayed in Ambergris Caye 
while visiting Belize. 

The second most popu-
lar region stayed in Be-
lize was the neighboring 
island of Caye Caulker, 
where over 27% of tourists 
reported to have stayed 
during their trip. The Cayo 
district was the third 
most popular district, 
accounting for over 22% 
of tourist visits in 2014.
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Most tourist visitors learn about or gain information about Belize through their interaction with friends. The second most 
popular source of information is the Internet, through which close to 29% of tourists learned about the country before visit-
ing.
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Over 76% of overnight tourist visitors interviewed were on their first visit to the country.  The vast ma-
jority of visitors from Belize’s main market countries were first time visitors to Belize. 

Visitors to Belize who came from Central America and the Caribbean were mainly repeat visitors. 

However, visitors from these areas are quite small in number compared to persons from the main market 
countries.

Over 90% of repeat visitors to Belize entered the country by air. Over 8% of repeat visitors entered the 
country by land.
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Only 10% of American overnight visitors interviewed claimed that they visited another 
country during their time in Belize.  14.7% of Canadian overnight visitors said they visited a 
neighboring country during their visit, and 27.9% of European visitors visited another coun-
try during their trip.
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Over 54% of tourist visitors surveyed claimed that they visited the barrier reef during their time in Belize. The barrier 
reef remains the most popular tourist attraction in the country. Offshore islands are second with over 44% of tour-
ists claiming to have visited one of these areas. The third most popular attraction in Belize is the marine protected 
areas.  Over 40% of tourists claimed to have visited these sites. 
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The pre-paid package travel arrangement was most popular among American tourist visitors to Belize in 2014. 
Over 23% of Americans surveyed reported that they came to Belize on a prepaid package. Over 18% of visitors 
from the Caribbean also reported that they traveled to the country on a package.
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The most expensive pre-paid package was the arrangement for Europeans. This makes sense when one 
considers the fact that Europeans have to travel the farthest distance in order to get to this part of the 
world. 
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The 2014 average daily expenditure exceeded the 2013 figure by over US$5.00. Out of the 
major market countries, American tourist visitors had the highest average spend, at over 
US $181.00 per day. Tourist visitors from Central America and the Caribbean both had a 
higher rate of daily expenditure, however visitors from those regions are considerably 
fewer in number than those persons who come to Belize from the major market regions. 
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In 2014, business visitors had the highest average daily spend at over US $203.00.  Leisure 
visitors had the second highest daily spend at US $164.00.  
The group with the highest average daily expenditure of the three major market regions 
was the American business traveler. A typical business traveler from the United States 
spent more than US $205.00 per day while in Belize in 2014. While business travelers from 
the Caribbean had the highest daily expenditure overall, visitors from this region do not 
come in great enough numbers to be considered statistically significant.
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Visitors to the various offshore islands in the north and south had the highest average spend in the 
country. Visitors to Ambergris Caye had the second highest average spend, which means that Caye 
Caulker was the only exception as an island that would be considered a “budget-friendly” destina-
tion. American visitors to Other Offshore Islands and Ambergris Caye had the highest daily spend 
compared to visitors from Canada and Europe.

Business visitors to Ambergris Caye had the highest average spend of all notable categories in table 
4.29. Leisure visitors to Other offshore islands had the second highest daily spend, compared to 
visitors from Canada and Europe. There were higher daily expenditure values in other areas, how-
ever the sample sizes in those areas are too small to be statistical significant.

Over 81% of tourist visitors interviewed said that they would like to return to Belize if the opportu-
nity arises. Over 87% of tourist visitors said that they would recommend Belize to a friend or family 
member.

Cruise Sector
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Section 4

REPORTS ON BELIZE’S

Cruise Sector
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The total number of cruise passenger arrivals to Belize in the year 2014 reached a record high of 968,131 persons. There were in-
creases in every month of the year, with the smallest percentage increase of 6.2% occurring in January and the largest percentage 
increase of 120.2% occurring in June. The increase in annual cruise arrivals was 42.9%, which translates to an increase of 290,781 
passengers over the total number of visitors in 2013.  There were 116 more cruise vessels in 2014 than in 2013. This represents an 
increase of more than 50% in the number of cruise vessels in 2014 compared to 2013.
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Carnival cruise lines accounted for over 55% of the total cruise line arrivals in 2014. The number of arrivals for Carnival cruises in-
creased by close to 40%. There was a 36.2% increase in the number of Norwegian cruise line arrivals in 2014. Norwegian had the sec-
ond highest number of cruise line arrivals in the country in 2014. The number of arrivals for Royal Caribbean doubled in 2014 from 22 
calls to 44 calls.
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Belize offers a wide variety of tour 
options for cruise visitors to en-

gage in while they are in the coun-
try. This is a large part of the reason 
why the disembarkation rate for Be-
lize is one of the highest in the region 
for cruise visitors annually. Over the 
years, the number of cruise passengers 
who disembark from the vessels and 
go on tours, has remained relatively 
high. Most of the attractions visited 
are relatively close by to one another 

and the Fort Street Tourism Village.

Most of the cruise visitors who 
come to the country go on tours 

within the city on foot, or in some type 
of vehicle. Some of these tourists who 
are travelling on foot may also go on 
other tours outside of the city after 
they leave the Tourism Village. How-
ever, mechanisms are not currently 
in place to track down such persons 
to determine exactly where they go. 

Belize Offers Variety for Cruise Visitors
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Archeological Sites
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Section 5

REPORTS ON VISITS
TO BELIZE’S PROTECTED AREAS &

Archeological Sites



The diverse marine and terrestrial attractions and activities represent the lure Belize poses to visitors. This section of the 
report provides information on visits to selected sites by international visitors and Belizeans, to both the man-made and
natural environments (marine, coastal and inland).  

There were close to 14,000 visitors to the Museum of Belize in 2014. Over 33% of those guests were students. 29% of the 
guests were non-residents, and about 25.4% were on tours.
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The National Institute of Cul-
ture & History (NICH) manages 
the main archaeological sites 
throughout the country. In 2014, 
over 48% of the guests to these 
sites were non-residents. Cruise 
ship passengers were the sec-
ond largest type of visitors to 
archaeological sites at 42.7%.  
Archaeological sites, particu-
larly the Mayan temple, Altun 
Ha and Caves branch, are the 
two most popular sites among 
cruise ship passengers. This is 
because these sites are in rela-
tively close proximity to Belize 
City. Cruise ship passengers can 
leave Belize City and visit one 
or two of these sites, and return 
to the cruise vessel all within a 
matter of a few hours.
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The vast majority of visits to archaeological sites in 2014 took place at the temples of Altun Ha (33.4%) and
 Xunantunich (24.8%).  Visits to Lamanai accounted for 17% of all archaeological site visits. All other archaeologi-
cal sites account for less than 10% individually of the total annual visits.
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 Historically, the majority of visits to archaeological sites occurred in the month of March, which is the zenith 
of the tourism high season. The fewest visits to the archaeological sites occurred in September, the trough of 
the year in terms of tourism flows.  The total annual number of visits to the major archaeological sites in 2014 
was an all-time high of 324,712 visitors. This was a 14.9% increase over the number of visitors to archaeologi-
cal sites in 2013, representing a difference of 42,165 guests.
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The Hol Chan Marine Reserve -HCMR (www.holchanbelize.org) is popular with the 
overnight sector (especially with its proximity to Ambergris Caye and Caye Caulker) as 
well as the cruise sector.

According to their website, “Over 160 species of fish have been identified in the reserve, 
along with nearly 40 species of corals, 5 sponges, 8 algae, 2 sea grasses, 3 marine mam-
mals and 3 species of sea turtle.  The entire reserve covers approximately three square 
miles (7.8 sq km) and is divided into four zones: 
 Zone A - The Reef  | Zone B - The Sea grass Beds | Zone C - The Mangroves | Zone D - Shark Ray Alley
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In 2014, the Hol Chan Marine Reserve welcomed 74,387 visitors. This represents an increase of 8.3% over the number of visitors 
to the site compared to the figure in 2013. The last time the number of visitors to Hol Chan eclipsed 73,000 guests was back in 
2005.  9,014 visitors travelled to the site in March 2014, the highest number of any month in the year. The month of October had 
2,685 visitors, the fewest of any other month in the year. There were increases in visits to Hol Chan in every month of the year 
except for the month of June.
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Snorkeling remains the most popular activity for visitors to Hol Chan. Most of the visitors to Hol Chan Marine Re-
serve were foreigners. This ties into the fact that the marine ecosystem on a whole, is Belize’s number one tourist 
attraction.
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Protected Areas Managed by the Belize Audubon Society
The Belize Audubon Society (BAS) (www.belizeaudubon.org) manages nine protected areas including: 

Actun Tunichil Muknal (co-managed with the Institute of Archaeology) Blue Hole National Monument 
Cockscomb Basin Wildlife Sanctuary      Crooked Tree Wildlife Sanctuary 
Guanacaste National Park       Half Moon Caye Natural Monument
St. Herman’s Blue Hole National Park      Tapir Mountain Nature Reserve
Victoria Peak National Monument
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St. Herman’s Blue Hole National Park had the most site visits of the BAS protected areas with over 17,400 guests in 2014. That 
figure represents a 16% increase in the number of visits in 2014 compared to the figure of 2013. The second most visited site in 
2014 was Actun Tunichil Muknal. However the 14,453 visits to this particular site was a 42.3% decrease compared to the figure 
of 2013.

121



Section6 
REPORTS ON BELIZE’S 

ACCOMODATION

Sector



The accommodation sector in Belize is governed by the Hotels and Tourist Accommodation Act Revised Edition 2003, and is regulated 
by the Belize Tourism Board via the office of the Registrar of Hotels. A hotel is defined as “any building containing not less than 10 
bedrooms for the accommodation for reward of guests” or “any building containing a group of units containing not less than 10 units, 
and such units may consist of buildings, cottages, cabanas, apartments, or otherwise for the accommodation of guests for reward, 
situated within the same complex or precincts” . However for the purpose of this report, all accommodation establishments are re-
ferred to as ‘hotels’ and each must comply with the legislated minimum standards.
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There was a 6.3% increase in the number of accommodations across the country in 2014. The largest increase 
occurred in Caye Caulker, which saw an increase of 15 hotels compared to the figure in 2013.
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While there was an increase in the number of accommodations in 2014, there was a decrease in the total number of rooms in the 
country. This peculiar scenario can arise when larger properties with many rooms close down while smaller accommodations with 
fewer rooms in aggregate, take their place.  The largest decrease occurred in properties located in the Belize district. These properties 
had 176 fewer rooms than in the previous year. In contrast, the number of rooms in Stann Creek increased by 46.
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Since there was a decrease in the number of rooms in 2014, there was also a corresponding decrease in the 
number of beds.  The largest decrease in the number of beds occurred in the Belize District, which had a decrease 
of 688 beds in 2014. 
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Belize’s hotel industry is mainly comprised of small to medium sized properties. Over 73% of the properties in the 
country contain fewer than 11 rooms. The majority of properties this size are located in the Placencia district.

Only 1.7% of all properties in Belize have more than 50 rooms. Most of these types of properties are located in 
Ambergris Caye.
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In 2014 there was a marginal decline in annual hotel occupancy from 46.5 in 2013 to 45.9 in 2014. The greatest increase in hotel occupancy oc-
curred in Caye Caulker, which saw an increase from 46.0 in 2013 to 51.1 in 2014. The largest decrease in occupancy occurred in the Orange Walk 
district, where the occupancy decreased from 44.6 in 2013 to 38.1 in 2014.
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Ambergris Caye had the highest average daily room rate in 2014 at BZ $464.94 per night. Corozal had the lowest aver-
age daily room rate at BZ $105.22 per night.  The average daily room rate peaked in the month of March 2014, when it 
reached BZ $ 303.46 per night. This coincides with the peak of the tourism high season. The average room rate reached 
its lowest point in September 2014, when it hit BZ $202.66 country-wide.
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The majority of the hotel revenue generated in 2014 was generated in the first half of the year. In fact, over 64% 
of hotel revenue was generated from January to June 2014.  13.0% of hotel revenue was generated in April 2014, 
the highest of any month of the year. Only 3% of the total annual hotel revenue was generated in October 2014, 
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There were more than 450 employees in the accommodation sector in 2014 than there were in 2013. The 
number of male employees outnumbered the number of female employees in the accommodation sector by 
1,884. There have been fewer female employees than male employees in the accommodation sector since 
2003.
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The Belize District had the highest number of tour guides in 2014 at 505. This number accounted for over 29% of the total number 
of guides across the country.  Likewise the Belize district had the highest number of tour operators in 2014, at 80 entities. This 
number accounted for over 24% of the total number of tour operators in the country. The Cayo district had the second highest 
number of tour guides and tour operators in the country in 2014.

155



156



157



Active Insured Persons by Sex, 
District and Selected Industry

Social Security Board.  This doc-
ument, including text and data 
compilations, is the exclusive 
property (© 2015) of the Social 
Security Board, and is protect-
ed by Belize and international 
copyright laws. 
 All content and all information 
herein have been produced by 
the Social Security Board for 
nonprofit, research, and educa-
tional use only.  
This document is not intended 
for direct or indirect commer-
cial use.  No part may be repro-
duced in any form, displayed in 
any form, or reused for any pur-
pose or by any means without 
prior written authorization of 
the Social Security Board.  
A fee may accompany such 
written authorization.  Written 
authorization to reproduce, dis-
play, or reuse the content and 
information herein shall be pro-
vided on the condition that the 
content and information shall 
not be modified in any way, and 
that a copyright notice accom-
pany all copies or reproduction.
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Tourism’s impact extends far beyond 
airlines (international and local) ho-

tels, tour operators, tour guides, restau-
rants, nightclubs and souvenir shops. In-
stead it has a domino effect on the entire 
economy. In other words tourism has a 
direct, indirect and induced effect:  Gross 
visitor expenditure represents the pri-
mary economic stimulus of tourism on the 
domestic economy. This expenditure pro-
duces a ‘first round’ or direct impact on 
the economy when it is spent by the visi-
tor to purchase goods and services such 
as accommodation, meals, transportation 
and duty-free items. The companies and 
individuals that provide these goods and 
services must in turn purchase the neces-
sary inputs in the domestic economy in or-
der to produce the output required by the 
visitor. Thus the visitor expenditure stim-
ulates a further indirect impact on other 
sectors of the economy through the pur-
chase of inputs such as electricity, freight 
transportation, farm produce and manu-
factured items. Employees of the compa-
nies producing these final outputs and 
inputs would receive wages and salaries 
and other income that they would spend 

in the domestic economy that would in 
turn generate further economic activ-
ity. Thus the visitor expenditure has an 
induced impact on the economy through 
the expenditure of the wages and sala-
ries. The tourism expenditure calculation 
is derived from key findings of the Visi-
tor Expenditure and Motivation Survey 
(VEMS) found in Section III of the Annual 
Travel and Tourism Statistical Digest. 

From the VEMS survey results, the aver-
age daily expenditure (by type) of over-

night tourist visitor, as well as the average 
visitor length of stay, are two values used 
in the calculation of the total overnight 
tourist expenditure figure. The Business 
Research and Economic Advisors (BREA) 
group conducts a comprehensive biennial 
survey of all the Caribbean cruise des-
tinations, including Belize. From BREA’s 
findings, the average daily expenditure of 
the cruise passengers and the crew mem-
bers is used in the annual expenditure es-
timate of the cruise visitors. The expendi-
ture estimate of the overnight and the 
cruise visitors are taken together as the 
total tourism expenditure for the year.

Tourism’s Economic Impact
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In 2014, the annual tourism expenditure increased by over BZ $ 8 million dollars. Due to the major increase in the 
number of cruise passengers who visited the country in 2014, cruise expenditure exceeded 20% of the revenue 
share for the first time in history.  The overnight sector also held firm in terms of revenue generated in 2014, 
highlighting a very successful year all around in Belize’s tourism history.
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The Caribbean Tourism Organiza-
tion (CTO),

CTI with headquarters in Barbados 
and offices in New York and London, 
is the Caribbean’s tourism develop-
ment agency comprising member-
ship of over 30 countries and territo-
ries including Dutch, English, French 
and Spanish, as well as a myriad of 
private sector allied members. 

The primary objective of the Carib-
bean Tourism Organization is to pro-
vide to and through its members the 
services and information necessary 
for the development of sustainable 
tourism for the economic and social 
benefit of the Caribbean people . . .” -
Caribbean Tourism Organization
http://www.onecaribbean.org/
about-cto/

The CTO collects monthly arrival 
data from the various member coun-
tries. 

This data provides a robust picture 
of tourism development in the Car-
ibbean region, and helps to highlight 
fluctuations in travel patterns.

162



The World Tourism Organization (UN-
WTO)

UNWTO  is the United Nations agency 
responsible for the promotion of re-
sponsible, sustainable and universally 
accessible tourism. UNWTO generates 
market knowledge, promotes competi-
tive and sustainable tourism policies 
and instruments, fosters tourism edu-
cation and training, and works to make 
tourism an effective tool for develop-
ment through technical assistance pro-
jects in over 100 countries around the 
world.

UNWTO’s membership includes 156 
countries, 6 Associate Members and 
over 400 Affiliate Members represent-
ing the private sector, educational in-
stitutions, tourism associations and lo-
cal tourism authorities.”
- UNWTO
http://www2.unwto.org/content/
who-we-are-0

The United Nations World Tourism Ba-
rometer providesan overview of global 
international tourism travel. 

A summarized version of the World 
Tourism Barometer is made available 
on the UNWTO’s website, and excerpts 
from this publication
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Global International tourist Arrivals increased to 1.138 billion visitors in 2014, which was a 4.7% increase over the figure of 2013. 
This represents approximately 50 million more travelers in 2014 than there were in 2013.  Travel to Europe accounted for 51% of 
the total arrivals in 2014, while travel to Asia and the Pacific was second at 23%.
International tourism receipts grew in congruence with international tourism travel in 2014. International tourism receipts 
reached 1.245 billion in 2014, an increase of 3.7% compared to the figure of 2013.  Global International tourist arrivals are expected 
to increase once again in 2015 by an estimated 3 to 4%. . 
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The forecast for overnight tourist arrivals over the next ten years shows marginal yet steady 
increases in arrivals for visitors from the major market regions to Belize. 
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